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CLEAN NEST

Clean Nest is a line of baby
cadre products whose audience
are parents with natural-
minded goals. The purpose of
this campaign is to showcase
applications of the companies

branding.

Inspired by elements of nature,
these  designs incorporate
photographs and illustration in
their application to showcase

design skills in different ways.

clean Nest

—_— /

g

Baby Care

Clean Nes;

= —

Baby Care

Frﬂg Tance Free

N
xr nnunmus"

120 Wipeg

L

: Packages of

\,

Scented with Essential Oils | Naturally derived ingredients | Tear free

clean Nest

G Z

L

Baby Care

Fragrance Free

g Packages of 120 Wipes

L5 | DONOTFLUSH

clean Nest

Baby Care

2-in-1 Shampoo and Conditioner
Spring Floral Scent

clean Nes;

= L7 |

Baby Care |

Zinc Diaper Rash Qintment

40FLOZ(220ml)

/ Prevents v/ Soothes v/ Treats

FestAding Formla | Safe fo Senstive 41




OCEANSIDE

The Oceanside series of
novels are aimed at young

women ages 13 to 17.

This campaign aims to create
designs that are captivating,

intriguing, and casual.

Inspired by elementsinnature,
femininity, and youthfulness,
these designs capture the
theme of the booksintocovers
that effectively commmunicate

the goals of the design.
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LIBRARY SERIES
Marketing Materiol Series

This series of printed material

aims to communicate to
a variety of consumers
information regarding the

library’s programs, hours, and
free offerings.
The designs dare inspired
by simple and educational
content, with inspiration also

drawn from nature.

The
are students, parents, and

intended audience

members
with
resources

community

looking to engage

local community

available to them.
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ALL FOR FREE WITH YOUR LIBRARY CARD

Visit www.bluehavencountylibrary.com for more information

b,

EBOOKS | MAGAZINES | AUDIOBOOKS | RESEARCH

Did you know that Bluehaven County Library offers many online resources and
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Winter Reading Challenge
Starts December 5th

Join us this winter and challenge yourself to read 15 books through
December 5th - January 25th. This challenge is for readers of all ages and
reading levels. You can register in person with a librarian, or online at
www.bluehavencountylibrary.com/winterreadingchallenge.

Ifyou complete the challenge, you will win a prize package containing
library merch and local goods donated by our generous local sponsors.
We encourage you to register early and check out your first three books
by December 5th. Registration closes December 8th, end of business day.
Readers enrolled in our early reader - 100 books by 1 program - are not
eligible to enroll in this challenge.

e f  Virtual Library Resources

programs free of charge?

Some key features are:
- Free College and Career resources, including textbooks
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- eBooks and Audiobooks ime,

- Online certifications (Resume Builder program)
- And more! Visit www.bluehavencountylibrary.com for more information
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Featured B

This month’s featured book
Jones. The novel, A Weddint
so-friendly group of friends
wedding. While making the
they become close friends t
readers who enjoy a causal

Kids Book

Jellyfish Jones is a children's
jellyfish gains confidence i
his everyday life. This book
months story-time and has
Reserve a copy today!

How can you

r librarian

help you?

Got

Librarians are knowledgeable in many areas.

If you're working on a school project, creating a

7's

resume, or even trying out a new hobby,

your librarian can help you.

They know lots about different books, too.

If you need help troubleshooting an

electronic device provided by the

library, we are happy to help. We can

even help you with finding online

[

resources, uploading documents, and E

using different software.

We can help you find any book you're
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looking for. But, we can also help you

agazines, newspaper, dvd’s,
s, audiobooks, and so much
u are looking for something
and need help, let us know!
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SORSO DIVINO
Wiie Label Series

Sorso Divino is a luxury wine
company who  produces
Italian wines.

The target audience are
people ages 50-75 who enjoy
high-class experiences at
home. They want a quality
brand at a tasteful price.

This campaign aims to
communicatethetypeofwine,
create a pleasurable viewing
experience, and capture the
attention of consumers on
the shelf.



LITTLE SAFARI
Printed Mailer
Little Safariis a printed booklet

intended to be mailed to the
audience.

The audience are children
ages 6 to 10, and their
parents, who have access
to public educational
resources such as libraries,
government programs,
and public television.
This campaign aims to inform,
advertise, and engage the
audience through use of color,
photographs, and bright

lllustrative elements.
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WEIRDIBUIRTRUE!

Octopi Have Three Hearts: Two hearts pump
blood to the gills, while the third pumps it to
the rest of the body. This helps them survive

in the ocean! }

Bananas Are Berries: \Botcnicqlly speaking,
bananas are classified as berries. They grow
from a flower with a single ovary, making
them very unique.

Honey Never Spoils: Archaeologists have found
pots of honey in ancient Egyptian tombs that
are over 3,000 years old and still edible. Honey's
natural preservatives keep it fresh.

Let their imagination run free.
Support your child's development with the gift of learning. Visit www.littlesafari.com for more information

THEICOLDEST PLACE
ONFEARTH

Antarctica is the coldest continent.
Temperatures can drop below -100 degrees
Fahrenheit in winter. It is famous for its
penguin colonies. Adélie, Emperor, and
Gentoo penguins are some of the species
found there. Antarctica holds about 60% of
the world’s freshwater. Its vast ice sheets can
be several miles thick.

S TS ARARI

PO Box 18
Township, North Carolina 20432

YES! 1 want to receive a FREE 3-month subscription to Little Safari.
Name
Address
City. Zip Code Email

Peak of an Iceberg located
in Greenland. This iceberg
was formed from a glacier

and is over 50 years old!

Icebergs can be different
colors. Most are white or
blue, but some can appear

green or even black.

Icbergs can be huge! Some
are as big as a city block.
They can also be small,

about the size of a car.

FUN WITH AD LIBS

A Day at the Zoo

Today, | went to the zoo with my  EEERR) family.

We saw a——— that was e
(adijective) (animal) (verb ending in -ing)

in its cage. It made a reollym sound! Then,

we visited the hat

B BE
(verb ending in -ing) (noun)’

Next, we had lunch at the——and ate ——
(place) (food)
while watching them perform tricks.

My little brother tried to—— like the———, and
(verb) (animal)

everyone laughed!

Before we left, we bought

e O}
(number) (plural noun)

souvenirs. It was a—— day at the zoo!
(adjective)

Fun with a friend:
Ask your partner to fill in
the blanks, while you
write them down.

Create a silly
story together!




ISLAND CAFE

Island Cafe branding series
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is a series of designs aimed

to consumers who enjoy a
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relaxing cup of coffee anytime, PN

—— ISLAND caFe
Coffee Rousters

857202 Oark Roust

Color: Deep, Richer Roast

PMedivm-Dark Roast

Color: Rich, Darker Brown

Color: Light, Bright Roast

The goal with this campaign

Flavor: Rich flavorful notes of

Flavor: More pronounced roast flavors,
chocolate, cherry, and smoke.

like dark chocolate, toasted nuts, and
spices. Acidity is subdued

Flavor: More subtle flavor, airy and light.
Perfect to pair with dessert.

was to showcase inviting

Body: Dark and robust. Bold. Body: Light and smooth, higher caffeine

designs through illustrative

Body: Heavier and richer

and naturally inspired
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photographs and elements.

The target audience are LU
ISLanD care
Rousters
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consumers ages 24-32
who like to study, work, and

socialize in cafes.
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